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THE ROLE OF branding and adwaersng
within contemporary cullume and ils emphisis
on celabeity, fame, youth and beauty is the
focus of an edhibition of new work = ‘Uniffied
&' - at Syoney's MOP Projects,

Adveritang has beccme increasingly
sophisticated end used to largat nicha
demographics, Its appeal kas in encounrgng
an individusld 1o kdantify with the products

of sendcas they consuma, Monathsless,

the pancatved status and acceptance thal
advertising purports to delivar is both Busio
and transion.

Paychologist Madeline Levine has criticised
the increazed dominance of consumerism
especialy within YWestam cuttune, writing

in *Challenging the Culture of Afflwenca’
that it i craating “a shift sway from vakes
ol community, spinfusity, and inbagrity,

and towand competiion, matenalsm and
dizconmaction”. Consumedtsm’s constand
and rekantEss message 10 devour aver
more products and senices, akded by the
toots of branding, marketing end advertising,
heve creabed an emational abyss wihin
cutture and a fraciuned sensa of 2ot within

Ve are conatanily inundated with a
pervsie aray of images and a ghut of
consumerisl produck. As such, cur sansa

ol et i in constant e &2 we position and
repocition oufsshes in berme of what we ana,
whial wa woukd kke 1o be (shaged oy 1hess
images) and whal wo are not (recogniticn

ol thig dispearity keading 1o inbarnal onficl).
I this context we am reducad b manding
slatigtics whera our value I8 based upon our
bisying poweer. Fereonal happiness bacomas
dependen on consumer cholca,

Acheirtazing Bypically uSas young models
ko sell products. Tha modals ane oftan
depiciod as being cool, happy, 5eny and
sophisticated, wilh the impecation that i
o by Ehesse produects you will oblain
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1hase charactoislics 100, Morsoyver, dua 1o
12 nabung ol hass images, 1héy can aagily
b clisdributod aoross & numiber of madia:
prrinik {frcoen Sy B mpgazioe 10 bllboand),
fehiesision, cirm, bl phond and e

irferrst., T S imags can Be Broades)

imast 10 0 huge audencd and RS MesSaad s
e clibrtad by the A uilad. 155 purity
and ineducibiity i cnly diluted by its quick
repdCen] by anothdr Messan,

Thiss duchibition ecrrings e Bagusge of
achintising, 1S promise of happiness and tha
il of "B 1h: Grgdem™.

Ag such, modss, Scald, colour, layoud
and compasition ang subnvened 1o
ilrinabe tha alienation and emational
datlachment undertying thae ghodsy vonooer
of consumanism and i rdgdlilheag
consumption of goods,

My process mobas choosing and casling
s and croating ictionaised phabs
shoots for non-edstent products. Tha
photos produced, Bised upn 1 podad
imacpss of these ad GRumpaigns, & used as
thoer Biasis for mmy wdik,

r acdeertising imagery i rdcels Decore
obijectiiod, dogradod, cordumalie throw.
a0 a disposabl oulture, Their
murrsanity and sense of Sef is kSt in the
crosess of seling prodhect.

'-.-'f':.' wirk seakes 10 redngss his rbalancs
anvd, congpquently, thr shde and wea of
SOiGUr En importam Aspects of my practice

Tha prting style B physical, kese ans
:-.-*s , with mmuwwﬁirg
--““ "l'!gspaca ﬂ!:-vamwxrl-ﬂi hed,
deiocated and banaft of contst, T
“.-.- i pairthesrhy mark indice a
reurm of byrnasity and Spii ikt 5 kst in
BSErTISOg IMmadere This kst of idanlity and
mciaciaity i Tha Tace of The immaculsiehy
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Terred worlds of acverlising and dasign are
therness that | arm oontirually exploing.

By weity of encampla, in the paintings Bnda
WS wiod! and angori-bieng st dreds
and bl wing running T and soubia

Sl Saarsg, the mockels ang presenk bt
thuic clothes aeg absend, & ningrsal of tha
trincliticrsil fishion imageny whon the clothes
v prichacts 10 b sold aro prormingnthy
fearuend, Thae modals am distant, pershe
v Bt in e e houghils. Thiny and e
Fumirity baoorna b facus of i paintings.

Thuiad paintings use gazes of rinspanend,
b Colour tha bine @ Guick, ‘manngnt
i timna’ fool bo tham, rmimicking the
trivsiioey nature of achertiing imageny
and its redentless, visual bombardrment,
Tha e o lhigghe boay, Iurming s oML acts
5 @ Melaphor for thi axcossig, M-
baisiovy SOty war rowy B in and b highdy
saturabed rerlung of maess media culture.

Fundarmintaly, | s theds works as a
Cihsbratian of i shangd Purmanity; Sar grsales
thitr i chsmographic rirgd oF Seres of
GO ChoiGes, o

Adun Phvgs o B repeesenied By Len Dasveon Gallary,
iy,
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